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Introduction: 

G E N E R A T I N G  O R G A N I C  T R A F F I C  
This action plan is designed to give you the knowledge and tools to start your
own search engine optimisation campaign. Improving your SEO will increase the
frequency that Google suggests your site to your potential client. Thi sin turn will
increase your traffic, leads, and ultimately revenue. 

I've tried to keep this action plan as jargon free and non-techy as possible. I'm
going to explain some key terms and concepts below to ensure you have a
basic understanding of SEO terminology before we start. 

This action plan will introduce you to the main pillars of SEO. If you implement
everything in this plan and keep building on the work whilst monitoring
progress, you will have your own basic SEO campaign without needing
professional help. 

However, I will warn you in advance, maintaining this work will become very
labour intensive which is why most companies outsource this work. 
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A website without traffic is like a shop in the desert 



Glossary: 

K E Y  S E O  T E R M S  A N D  C O N C E P T S
Keyword(s): This is a word, series of words or phrase that a user types into a search
engine when they are looking for something online. aka their search query,

Search Engine Results Page (SERP): The page that a search engine returns after a
user submits a search query. In addition to organic search results, search engine
results pages (SERPs) usually include paid search and pay-per-click (PPC) ads.

Google Business Profile:  Is how your business is displayed across the entire Google
platform. Once you create and claim ownership of a Google Business profile, you can
access and edit all of the information that appears in your listing — from the business
hours and the location to any photos

Map Pack listings: Google map pack is the general term used to describe the location
based results you see on a Google search results page, where it lists local businesses
and identifies their location on a map with little place marker icons.

Backlinks: (also known as “inbound links”, “incoming links” or “one way links”) are links
from one website to a page on another website. Google and other major search
engines consider backlinks “votes” for a specific page. Pages with a high number of
backlinks tend to have high organic search engine rankings.
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Glossary: 

K E Y  S E O  T E R M S  A N D  C O N C E P T S

Citations: citations are mentions of your business's name, address, and phone
number (commonly referred to as NAP) on a website that isn't your own. It is important
that these are consistent & identical wherever they are found online.

Page Rank: a value assigned to a web page as a measure of its popularity or
importance, used to determine the order in which search engine results are presented.

Domain Authority:  (DA) is a search engine ranking score that predicts how likely a
website is to rank in search engine result pages (SERPs). Domain Authority scores
range from 1 to 100, with a higher score meaning a site is more likely to rank.

Guest Posts: Guest posting is the act of contributing content to another person or
brand's website or blog. This tactic is also known as guest blogging. when guest
posting, a writer acts as a contributor or guest author and submits content to a
publisher on another site, this is a great way of accessing new audiences and also
generating new backlinks

Mobile Responsiveness:  Also known as Mobile responsive design refers to whether a
website is optimised to be functional and aesthetically pleasing on devices of
different sizes. Adapting the site to function optimally for each device size.

Page Speed: Page speed is a measurement of how fast the content on your page
loads. Google and other search engines monitor this and it is a major ranking factor. 
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Step 1: 

G E T  Y O U R  F R E E  S E O  S I T E  A U D I T
My website has a free too to generate an SEO audit of your website here:  

https://www.digitalmagicsolutions.com/audit/

The audit is generated automatically so you'll get the results via email almost
instantly. It will give you a great initial overview of your site's optimisation for search
engines.

The report is full of tests results and metrics like the picture below that which will show
you how your site is performing today. This will give you a good baseline to assess
your progress against. in the future. 

We'll also refer to the results throughout this action plan.
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https://www.digitalmagicsolutions.com/audit/
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Step 2: 

B U I L D  B A C K L I N K S  &  C I T A T I O N S

https://www.cylex-uk.co.uk

https://www.freeindex.co.uk/

http://www.tupalo.net

https://gotartwork.com/Join 

https://www.misterpoll.com/user/new 

https://letterboxd.com/

Create an account at all of the links above
Input the same data into each site 
Can you find other sites like this to create accounts? 

Links from other websites to yours aka 'Backlinks' are seen by Google and other search
engines as a vote for the content and subject authority of your website. In general the
more links you have that point to your website the better it is likely to perform in
Search engine results. 

In this section, you're going to create backlinks and citations to help boost your DA
and chance of being on the Google Map Pack. 

Here is a list of some sites you can sign up for today to get your business listed with
name address and phone number (and site link) Make sure you input the same data
everywhere:

These sites are places you can create user profiles that allow you to have a website
link:

For the best results, when creating a profile on a site also post something or comment
on an article so your site link is visible and can be found. 

To do:
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Step 3: 

C R E A T E  K E Y W O R D  F O C U S S E D
C O N T E N T
Maybe you're already keeping an active blog on your site, or perhaps you just don't
have the time! Either way blog or article areas are important for SEO. 

It's important for Google to see fresh content being created on a site. It's also an
opportunity to create internal links to other areas of your site both of which are
ranking factors. 

The great thing about Blog content is you can create it to really target specific
keywords that you want to rank for. The Audit report you generated has keywords you
are already ranking for and some keyword suggestions - build articles around these
keywords. 

Sometimes these articles are not much use to your ideal customer, but in this case
the customer is the search engine! 

Another great use for your content could be to offer guest posts for other websites as
long as they offer you a backlink - this has the double benefit of getting you a
backlink and exposing you to a new audience as an expert. 

To do:
Aim for at least 2 new content pieces with a keyword focus each month, 500+ words
ideally and place links in the articles to other areas of your site or products or lead
magnets you are offering. 
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Step 4: 

I M P R O V E  Y O U R  S I T E
S P E E D  A N D  M O B I L E
P E R F O R M A N C E
The speed that your site loads is a ranking factor. This
is especially important now that over 50% of all
internet traffic comes from mobile devices that don't
always have a strong signal. 

Google ranks your sites performance on mobile - both
its loads speed and how well the site adapts to being
viewed on mobile (or tablet). 

Mobile
50.9%

Desktop
46.4%

Tablet
2.7%
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Global Internet
Usage in 2020

reSmush.it
SiteGround Optimizer
Google Site Kit

The Audit report gave you a score for mobile load speed and mobile responsiveness.
The responsiveness element is hard to improve unless you know how to modify your
own website. But the loading speed can be improved in a variety of ways. 

The best way to improve a pages load speed is to reduce the amount of code and to
make the images file sizes as small as possible by reducing quality and matching the
image dimensions to the space on a page. Luckily there are add-ons in WordPress
that will do this for you! Install them and follow the setup tutorials. 

The Google site kit addon will give you an up to date score on your mobile page
speed optimisation.

To do: 
Install and run the following Plugins for WordPress they have setup guides: 

Need help with this? Just drop me a message:
Ian@digitalmagicsolutions.com

mailto:Ian@digitalmagicsolutions.com


Step 5: 

O P T I M I S E  Y O U R
G O O G L E  B U S I N E S S
P R O F I L E
If you've not already claimed your business listing on
Google Maps, or you're just not showing up on there - NOW
IS THE TIME to fix it! 

You can start claiming and updating your information
here: 

https://www.google.com/business/
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Claim your Google Business Profile
Add images, contact details and opening times
Start sending your Google review link to happy customers. 

Once you're the registered owner you can start adding information and images that let
potential customers know what your business does, who you help, and what your
previous clients are saying about you.

Inside your Business profile management page you will find a 'reviews' section. There
will be a link in there that you can copy, you'll need to start sending this to your happy
customers. Positive Google reviews not only look great, but make you more likely to
show up on the Google Map listings! 

To Do: 

 

https://www.google.com/business/


Bonus Step 6: 

B O N U S  S T E P  F O R
W O R D P R E S S
W E B S I T E S :  
I N S T A L L  Y O A S T  S E O
If your website is build using WordPress then you can
install a plugin called Yoast SEO. 

This addon will allow you to add and modify all the
essential 'On Page' SEO elements that Google reads in the
code when deciding what your web pages contains and
how it should rank and display them. 
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How to complete each field in the addon would need its
own guide, but there are loads of great guides on
YouTube that will help you get the addon setup
correctly. Just adding the correct page titles and a
description to each page would be a great start. 

The Plugin will also give you guidance regarding the
quality of each page from an SEO point of view, i.e.
keyword density, content length, etc. This isn't always
appropriate, but on those keyword focused content
pieces you are creating it can give some great
guidance (see image to the right). 

SEO Guidance:
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Summary: 

D I Y  S E O  S U M M A R Y
If you complete all the tasks above then re-run your SEO audit you will see an
improvement in your results. 

However, I want you to be aware that SEO is a long term play, it's not like Pay per click
marketing where you put money into your Google account and website traffic arrives
pretty much instantly. SEO work is build up and compounded upon over time. 

Generally SEO work takes between 2 and 6 months to start showing an effect in
Google rankings, so it is a longer term plan. 

The good news is that unlike PPC marketing, SEO doesn't turn off once the money runs
out - this is work that keeps on performing for you so it is a real investment into your
company. 

Your major take away from this mini project should be that there is a lot you can do
yourself. SEO isn't just for internet nerds like me! You need to continue to publish
articles, keep building up new and varied backlinks, Keep generating customer
reviews, ensure that all pages and articles you create have the right on page SEO
elements etc. 

A well planned and executed SEO campaign will pay for itself many times over, but
you need to be consistent and patient to get the long term results. It might be hard at
first when there is no instant gratification but trust me - it works! 
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About the Author: 

I A N  J E F F S
I'm the Owner and founder of Digital Magic Solutions Ltd. I
created the company in 2021 after deciding I'd had enough
of the corporate office life! COVID changed the way the
world worked and made me wake up to the fact it was time
I started realising my dream of running my own company. 

I've always had a passion for the internet and computers, 
I made my first website writing pure HTML code, back in the
days when your modem used to sing to you when you
wanted to go online! 
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I've worked in IT my whole adult life. I went straight into full time employment from
college providing first line technical support over the phone for a big computer
manufacturer. 

In 2005 I went back to University in Brighton to study Business Management &
Ecommerce, I continued to work as an IT Manager and webmaster for a small firm
whilst studying and I learnt about email marketing, search engine optimisation and
creating Ecommerce websites. 

After graduating I worked for 10 years as the IT Manager and Project Manager for a
large abrasives manufacturer, it taught me a lot about business systems, project
management, implementing CRM and managing sales processes and customer
interactions with them. 

I now spend my days implementing digital technology solutions for businesses,
dramatically improving their efficiency and revenue. Whether that's with a new
website, SEO campaign or intricate CRM system with automations I'm 
happier than I've ever been!

Speak soon 

Ian
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Done For You: 

Y O U  D O N ' T  H A V E  T I M E  F O R
S E O ! ?
I get it, you're a busy business owner with 101 things on your to-do list, improving your
website's search rankings hardly registers as an important task! 

What you need to know is that your customer is already searching for you and the
services you offer online, don't you want to be sure that they are finding you instead of
your competitor!? 

Maybe you're currently spending a small fortune each month on pay per click
advertising? SEO will reduce your reliance on this paid traffic source by bringing you
warm website traffic organically.

Organic Traffic is already 'warm', they're already online searching for a solution to
their problem. I want to ensure they find your product!

I'll take over the entire SEO project for your company, working as an outsourced
process for you. I'll generate all the links, content and code optimisaiton that your site
needs to succeed and I'll provide you with monthly progress reports of everything
that's been done showing you the progress in search rankings. 

I want you to relax, safe in the knowledge that you've got an expert taking care of your
SEO. Our SEO Services are tailor made for your business to suit any budget. A basic
plan can start from as little as £300 a month.

Click the button or go to this webpage to book an appointment with me so we can
discuss your requirements:

https://www.digitalmagicsolutions.com/consultation/
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